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The Journal of Accountancy
Official Organ of the American Institute of Accountants

Editor

A. P. RICHARDSON

EDITORIAL

Where the Dollar Goes
What becomes of the dollar we pay in federal taxes?
Most of us grumble and most of us pay, but few of us know
why we pay or for what we pay. Yet it is salutary to know such
things. The man or corporation or nation which stumbles blindly
along without knowledge of financial position and the causes of
it is likely to come to grief. It is well to know even the worst.
The Journal of Accountancy is primarily concerned with
all that makes for fiscal health. For that reason, and with utter
disregard of political inference or implication, we present a state
ment of the destination of the dollar of federal taxation. The bald
facts are sufficiently eloquent. They seem to us so significant that
we have it in mind to carry them at the head of these editorial
pages for several months to the end that the readers of this maga
zine may not forget.
According to the federal appropriations for 1921—and this
year differs little from its immediate predecessors—
Of the dollar of taxation the government uses
To pay for
Ta pay for
To pay for all other
past wars
present defense
governmental activities
68 cents
20 cents
12 cents

Concerning Ourselves
This April number of The Journal of Accountancy is
something of a jubilee publication, for it marks the homecoming
of the magazine and the unification of all the interests of the
American Institute of Accountants under one roof in the insti
tute’s own building. This consummation has been in the minds of
many leaders of the profession for years past and now that at last
it is a fact there is cause for hearty rejoicing among all the mem
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bers of the great national organization—and we believe that there
is also cause for rejoicing by the constantly increasing numbers of
readers of The Journal of Accountancy.
At such a time it is a pleasant and honorable custom to indulge
in autobiographical reminiscence. When good things have been
accomplished it is pardonable to take pride in them. Furthermore
it seems to be a characteristic of publishers to take a more than
usual pride in their productions. All these reasons and some more
beside are the instigation of these few notes concerning ourselves.
In 1903, when public accountancy was merely an infant, certain
wise men came to the conclusion that the profession needed an
official mouthpiece. There had been a few attempts to establish
accounting magazines but none had been an unqualified success,
and it had become evident to many accountants that a magazine
worthy to represent the profession could be produced only by the
united effort of a large group of men interested in the progress
of accounting.
Accordingly a corporation known as the Accountancy Publish
ing Company was formed, and, with apparent disregard of the
uhlikelihood of financial return from their investment, accountants
in many parts of the country subscribed the preferred stock of the
company. The common stock was held chiefly by the American
Association of Public Accountants.
The company thereupon began the publication of The Journal
of Accountancy, a magazine similar in appearance to the present
number. Accountants came generously to the support of the
magazine and articles of great importance and value were con
tributed without thought of compensation.
The welcome accorded to the new magazine was cordial but
not general. It did not pay expenses and a deficit, which the
American Association of Public Accountants was compelled to
make up, occurred with striking regularity at the end of each
year. In such circumstances it was not to be expected that the
circulation would increase rapidly. The funds available were
insufficient for a general campaign of publicity. The editorial and
business direction of The Journal was a matter of secondary
importance to those at the head of affairs. In a word, the maga
zine was asked to run itself. The marvel is that during those early
days the quality of material supplied to readers remained high.
It is not marvelous that the financial results were deplorable.
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At last matters reached a crisis. The funds of the publishing
company were exhausted, it became necessary to pass the hat for
funds to make up a deficit of something over $3,000 and there
was a fear that further efforts to obtain assistance might be futile.
The time had come, however, when the magazine had so estab
lished itself that with a small amount of intelligent effort the
expense of production should have been equaled by the revenue.
Every new periodical publication goes through a time of estab
lishing when the outgo exceeds the income. That is the period in
which the heavy mortality occurs. Those that survive the early
years generally endure.
At the end of 1911 it seemed wise to dissolve the Accountancy
Publishing Company, transfer ownership of the magazine to the
American Association of Public Accountants and engage a pub
lishing company to undertake the business management under
supervision of the association.
In fulfilment of the plan the association entered into a contract
with the Ronald Press Company of New York to publish the
magazine for five years, with an option of renewal of contract for
a further five years under certain conditions.
The editorial control was assumed by the association. By the
joint efforts of the American Association and the publishing com
pany the circulation of the magazine was stimulated and although
the progress was not rapid it was substantial. When the American
Association assumed ownership the circulation was about 1,400.
Today it exceeds 15,000 a month.
In 1911 the American Association of Public Accountants was
a somewhat loosely organized body with limited resources, and it
did not seem wise to burden it with the responsibility for the detail
of business management. Today, however, the situation is quite
different and the American Institute of Accountants, successor to
the American Association of Public Accountants, is so well organ
ized, so firmly established in reputation and financial strength,
that it is manifestly better that all the institute’s activities should
be centralized.
With this thought in mind the American Institute of Account
ants at its last annual meeting resolved that at the termination of
the contract in 1922 the institute should take over The Journal
of Accountancy and give the magazine the benefit of direct and
united control.
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When the action of the institute became known the publishing
company expressed a wish to terminate the contract at once. This
proposal met with the approval of the executive committee of the
institute and negotiations led to a decision to make the change of
management beginning with the April issue.
For some time past the magazine has been the victim of irregu
larity in date of publication and the institute has been almost
powerless to prevent such a condition because of the division of
control. This number is to be placed in the mails not later than
April 11th. The May number is to appear on the first day of the
month, and thereafter the date of publication is to be the first
unless that day falls on Sunday or a public holiday.
We believe that this summary of our history will be of interest
to many of our readers who may not have understood the facts.
From today we assume full responsibility for all shortcomings,
we promise ourselves great things for the future and, with these
few remarks concerning ourselves, we lay down the pen of the
autobiographer and trust that the balance of praise due will
emanate from our friends.
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